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Study Visits to Socially Responsible Companies
Evaluation Report Form


Activities Description (please annex copy of the Study Visit Programme)
	


Main Goals/Objectives
	


Date, Time and Duration

	


Visited Company Identification [Name, address, contacts. Please identify speaker(s)]

	


Target Groups (identification and quantification – please annex list of participants)

	


Means/Materials Used (identification/description and copies, if possible / (please annex company presentation)

	


Evaluation Process [description of the process - please annex copy of the tool(s) used]
	


Evaluation Results – Main Conclusions
	From the participants point of view: 
From the organizers point of view:
From the visited company point of view:



Follow-up (Please identify any kind of commitment or involvement in CSR activities resulting from the study visit)
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